EXfflBIT LL 




From the racetrack 
to the TV screen— 

snocross proves 
bigger can be better 



Moiv can a local winter spon 
t;u I rum sledding ihrough tii 
Snowhel! to "cntchi 
i!ir inicmalioiwliv? Snocross loumeved 
from there to bsK via two major mile- 
stones and an tiivenlion culled the TV. 
Althoiigh snocross has onlv fairlv 



recently made its mark on the TV screen 
the span hsis been around lonu'er than 
mo;,t of Us lani. atsd racers, have been 
al!\e. Ttitiav s extreme sport demographie 
!S pnmiirilv made up ol mules age 10-24 
most likely lamiliar with tamed ESPN X- 
Gamei !orc. But, snocross roots go deep- 
er than that. 

Snocross lodav evolved from a 
Scandmavian style ofracmg where tracks 
iverc much longer and tncorporaled more 
jumps than llieu- Nonh American couiUer- 
pan. The sport made iii uav over the 
broad Atlantic loam with welcome relict^ 
trom those bored with the more prevalent 
ova! and cross country racing. Neither 
sport was very spectatof-triendlv. as tuns 
LoidJ iitver watch an entire cross counErv- 
race ttom one spot, ami long grooming 
delays overshado^^'ed the outcomes of 
ouil racing. Snocross eliminated those 
factors when it arrived in North ,'\meriea 
with a .sfaoner course made of bumps that 
didn 1 need to be frequenllv groomed. 

IN THE BEGINNING 

1 he first of two maior revQlutiun.s within 
the sport of snocross took place when mces 
■■d to be held in Canterbury- Dim 



Shakopee. MK. said Cire^ Creamer- lon.a - 
iime anocruss announcer. Pnor to thai, the 




already proving it could be 
engamng bv drawing 
thousands of spectators to 
events promoted by niedi: 
and race on!aiii?Hlion.s. 

But. It was at 
C anlerburv when foni 
[laikkotien changed the 
way the sport was raced. 
Before i laikkonen- a 
Finntsh-bred nicer, took 
to the North American 

capitalizing on track 
jumps, Instead, raccr.s 
went with the attitude 
tliat the sooner the sled 
returned to ground, the 
easier it would be lo win. 



"Geain 



vas per 



cen ed to be wasted 
time. Creamer said. But. 
Haikkonen detemiined 
that il he could hit the 




lirst jump so fast that he skips over th- 
ncxt three, he could aetuallv gam nion- 
ground. From that poinl on sno^-ro^-; 
became a high-llytng sport. Inetdetitallv. 
It also was then thai mantifactiiref.^ beg.-ui 
u> recognize a need to produce sturdier 
■snowmobiles. Ft was imporiani s!ed^ did- 
n t fail apart on impact 

WATCH THIS 

Snocross new. Iiigh-flving. watch-nie- 
while-1-slwck-voti menliilit\ eventualK 
brought TV into the wtiole Iheatrica! 
.■.ceiie, Although ihe tube didn i direetlv 
revolulioiuze the sport like I laikkonens 
style did, the 7 V did make i! po.ssible for 
the sport to coiilinue to evolve. A broader 



esioftl 



sporl u 



makin 



popular thai 

Until 1 V deals were made, this \\as a 
very local, very novel sport and it didn't 
really reach the mainstream, said Joiin 
SchuUit. AMSOIL race mansiger "Wfien ii 
bctanie tele\ised. i! raised ihe stature of 
the sport. 

.A.rel!e Cat Race Manager Brian 
Sturgeon, said that not only did T\ suc- 

a race in person, but lor the tirsl time TV 
allowed the sport to reach those in region^ 
other than the Snowbeli. Sturiienn said he 
has been approached bv Artie Cat .AT\' 
and watercratt consumers in warmer cli- 
mates of the btiited .States who sa\' the\ 

recreational products stack up aaainsi 




those ptfopic hnv- i! iliS' 
onnort- than S25(t billion. And ifs noi 
just sriovvniobi!e-rt.-l;H(;cl compmiies takhii; 

riiaiiks io TV, sponstii^ and ihclr prod- 
ucts get iixiri.- visibNity, which has led to an 



'n bigger and more inniiemial spon 

t han ever before withhi anci outsidt: nf the 



THE SNOWBALL EFFECT 

Since snocross has earned its spot on 
TV screens across the i\'orid, two notice- 
able difTerences have occurred within the 
sport. One difference is thai it is easier for 
drivers to secure sponsorship agreements. 

"It's advantageous for companies to ge! 
involved." Schuldt said about companies 
who sponsor snocross drivers. "Snocross 
attracts a very- young crowd with discre- 
iionar>- monev."" 

He's right. Last year, more titan S19 bil- 
lion were spent on the sport in the United 
States and Canada, according to the Blair 
•Morgati Racing Team websile. More than 
5S million people are fans of e.xtremc 
sports mcluding snocross. Combined. 




i 




j[ul types ol'spon- 
ri siipjioning snocrdss as ah Qk- 

/ avitilablo Up tl'ie spint and 
its (Iriveri; Us help Jefray racing twpL-iiscs. 
Companies outside i">rtho sntmxiiobik' 
indii.sliy are lalvrng acKatuagc of opportuni- 
ties t(i imjrcase tlietr product visibility and 
!e group at tliL- samt- 
with their advertisetrenis on sleds and 
the U.S. Air Force 
sponsors llie AMSOiL teatn in hopes ol" 
catL-hing tlic eyes ot'younti men ;md 
wonwn who may want to join the military. 
Bui. its not Just the advertised compank's 
that reap the bcnellts ol' sponsorship. 

In reality, sponsorship alTecis everyimc 
from the sponsors tliemseives, to the driv- 
ers ami race teani.s, to the sled eousumers. 

■it was almo.st impossible to get spon- 
.sors prior to TV," Poliiris Race Manager, 
Tom Rager, Sr. said. That ha:; changed. 
"Sponsorships are an opportiinily !o 
showcase product.^;, which might increase 
sales." lie said. "The TV helps the con- 
suiTser a lot bccattse manufacturers are 
more supportive now.., which allows rac- 
ers to spend money on testing, which in 
turn benefits consumers. 

"Most tilings put on race sleds end up 
on the market for consumers." be said. 
Chanfics in product development and 



ADVANTAGE 3 

»i:llJl:«J.li;i«*l;l=ll.ir 

The most dramatic improvement in turning carbide 
design in tlte tiistoryofsnowmotiiling! 

• Oufperiorms and outwears all other carbides! Virtually eliminates darting. 

' Better cornering - Twice as mucti carblile stays on the ground when tttrning, 

• Sell-sharpening design maintains edges many times longer than 
any other carbide! Available in 12', 18" or 24" carbides. 




-Bergstrom products save you more than they cast!- 
TRAIL 



Carbide Wear Rods Ride safer, not iasler 



^ 800-237-5347 BERGSTROMSKEGS 

^^^^ Tlai raosi rfuraWs sines 137S 



; "hew tar 2004 " at: www.bBrgstromskegs.com 



